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Perspectives on workplace
health promotion

ne employer perspective

ne public health perspective

ne occupational health perspective
ne employee perspective
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Perspectives on workplace
health promotion

A The employer perspective
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Productivity

" Reducing absence
" Maintaining morale
" Improving well -being
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Public image

I Social responsibility
" Health and safety

" Innovation

| Staff retention
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Perspectives on workplace
health promotion

A The public health perspective
I Reducing lifestyle related risk factors

I Reducing the incidence of major
diseases

I Promoting health awareness

I Incorporating the workplace as a setting
for public health

I Providing a service to employees
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Perspectives on workplace
health promotion

A The occupational health perspective
I Preventing and reducing accidents

I Preventing and reducing occupational
disease

I Addressing occupation related disease
and illness

I Providing a service to employers
I Providing a service to employees
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Perspectives on workplace
health promotion

A The employee perspective
I Improving health and well being
I Improving relationship with employer
I Concerns about:
AExploitation by employer

A Confidentiality
AMaintaining fitness for work
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Perspectives on workplace
health promotion

A Some dilemmas:

I Relationship between
health and public hea

I Who are occupationa
the employer and/or t

occupational
th

health acting for

ne employee?

I How are employee interests to be

orotected?
I Integrating workplace

health promotion

Into organizational policies
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The Luxembourg Declaration

I Workplace health promotion is the
combined efforts of employers,
employees and society to improve the
health and wellbeing of people at work.
This can be achieved through a
combination of:

A Improving work organisation and the work
environment

A Promoting active participation
A Encouraging personal development
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What is WHP ? - Two Strains
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Behaviour-oriented Condition-oriented
Health Promotion Health Promotion

- Appealing to the individual to adopt Designing working condtions to
Philosophy: _ )
healthy behaviour encourage healthy behaviour
Smoking: flyers, courses Smoking: No cigarette machines
Examples: Nutrition: Courses Nutrition: Canteen diet

Wor kpl ace: fABe car ef uWakplace: Workplace design
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European Approach
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